
Clothing, home items

handbag and backpack models. Their core values include 
quality, durability, and functionality, seamlessly blended with 
modern design. As a socially responsible brand, they prioritize 

their creative process.

1

demand for environmentally conscious, natural, and 

concern for the environment and a preference for a healthy 
lifestyle.

6

crafted by qualified specialists in aromatherapy, pharmacy, 
chemistry, cosmetology, and perfumery.
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This is beauty place which has phylosophy less is more. Main 
concept is reduce, reuse, recycle. Using ecological products.
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Natural and organic cosmetics, professional hair care products

5

natural and organic materials, omitting harmful additives and 
extravagant promises. Their products cover skin, hair, and body 
care, embodying the essence of being "full of life."
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contain aggressive chemicals. Suitable for intensive and gentle 
cleaning and washing.

3

Ecological cleaning, washing and hygiene products. Bacteria for 
outdoor toilet, means against mold. Body care products.

3

organic products and fill an empty niche in the market.

2

Sustainable practices

The public institution Environmental Management and 

organization

9

secondary design through education, creative events, and 
classes. They emphasize reviving items for a second life, using 
secondary materials, and fostering a culture of sustainable 
consumption. The initiative hosts seminars, discussions, and 
film screenings on environmental protection in a dedicated 
space.
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Mukkoka House, born from a passion for children and 
education, is a home for family creativity, leisure, and 
education. This responsibly designed space offers creative 'NO 
trash' workshops, where children creatively repurpose items, 
explore the lifecycle of waste, and discuss a life without 
garbage.
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Workshops for natural cosmetics production and handmade 
soap, hydrolats, aromatherapy.
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The purpose of CupCup is to provide reusable cups for coffee 
shops, festivals, event venues, other active places in order to 

of waste generated.
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The Lithuanian Green Movement (LGM) was established by 

activities include: environmental education and the raising of 
public awareness about the environment and sustainable 
development.

12

goal is to develop the competencies of young people for active 
citizenship in Lithuania and globally through youth projects 
and sustainable development activities.

1 1

Sustainable activities

The main uniqueness of the exhibition "Choose a Lithuanian 

products made in Lithuania. For this reason, the exhibition is 
very popular and welcomed by those consumers who give 
priority to the products of local producers.

16

enjoy vegan snacks, dishes, desserts, and drinks. The event also 
offers a variety of meat and milk substitutes, organic products, 

accessories, and vegan goods for children.

17

agricultural and food products, and goods preserving ethnic 
material heritage with traditional methods.
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The fair is inseparable from hustle and bustle, music, 
education and, of course, national heritage products, folk art 
and handicraft products, jewelry, clothes, baranka, bacon, and 
other food products.
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"Kaunas FOOD" is the first food, beverage and kitchen fair 
organized in the middle of Lithuania, where you can find 
organic and ecological products.

19

library, you can read and borrow books, flip through the press, 
and play board and outdoor games.

20

Restaurants/Cafes
33

Dessert shop/tea room cafe has a cozy atmosphere and offers 
coffee and tea with plant milks, and some vegan baked 
sandwiches and desserts, plus a wide variety of vegan cakes. 
Menu is mostly vegan. 

36

Moksha is small restaurant serving pescatarian (fish & vegan) 

serve is vegan. They make non traditional kimchis, kombuchas, 

added sugar.

37

Radharane, a vegetarian restaurant, is a culinary delight for 
gourmets who appreciate healthy, flavorful, and diverse food. 

soy, they avoid genetically modified products and cooking 
additives in their dishes.

38

they use only their own sauces and natural spices!

39

but also a store of interesting gadgets. Everything they sell is 
only of plant origin, because they believe that it is good for 
both our health and the environment. They are always looking 

every time you visit, you find new products! They are very 
happy at every opportunity to adapt their cafe space for 
different activities: for their own educations or for product 
presentations, lectures, and other events organized by you.

40

Tealure imports quality tea directly from tea farms. They make 
authentic kombucha and tea chocolate from it.

35

Fresh, delicious vegetarian food

34

Eco markets

natural and organic cosmetics, and cleaning products.

21

entity operating in the fields of organic production and 
certification and control of products produced in accordance 
with the national agricultural and food quality system.

22

We, members of the Association of Lithuanian Organic Farms, 
advocate for environmental protection and animal welfare. 

available for sale.

23

will find fresh meat from meat animals and birds raised on a 
Lithuanian farm, as well as the highest quality meat products.

24

certified organic and biodynamic products. They aim to 
promote a healthy lifestyle, educate the public, and emphasize 
the importance of doing what brings happiness for a long and 
happy life

25

An organic bakery in the Prienai district, offering its customers 
unsweetened homemade bread baked with sourdough, butter 
sandwiches with natural butter, healthy dried fruit, organic 
shakotis

26

"Ekošeima" is a young family company that wants to help 
Lithuanian families understand the benefits of organic 
production and discover the best ways to use this production

29

Prior to opening their store, they extensively researched 
organic and natural cosmetics, testing and analyzing their 
benefits and properties for years. Their accumulated 
knowledge is now ready to be shared with you.

30

and safety, innovation and friendliness to nature. They offer a 
wide range of their carefully selected products from 
dermatological cosmetics to organic home care products. They 

31

and safety, innovation and friendliness to nature. They offer a 
wide range of their carefully selected products from 
dermatological cosmetics to organic home care products. They 

32Organic pet food

28

The market sells only rural products grown and produced in 
Lithuania.

27
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